Amended Terms & Conditions for “RHB Premier Go Savvy 2.0 Campaign”

Dear valued customers,

With immediate effect, RHB would like to inform the following revision on the capping of Campaign
Prizes for RHB Premier Go Savvy 2.0 Campaign.

Revised Capping on Campaign Prizes:

Prizes As of 1 September 2020 Revised Campaign Capping
Campaign Capping effective 1 October 2020

Apple iPhone SE 93 Units 93 Units

MacBook Air 15 Units 65 Units

Please refer to Clause 10 of the Terms and Conditions —Capping on Campaign Prizes.

For more information and full terms and conditions about the RHB Premier Go Savvy 2.0 Campaign,
please visit here.

Thank you.


http://www.rhbgroup.com/gs/index.html

